Tasty Bite Eatables Limited

TBEL/SE/2015-16
Februaryj&, 2016

BSE Limited,

Corporate Relationship Department,
1% Floor, New Trading Ring.
Rotunda Bldg., P.J. Towers,

Dalal Street, Mumbai 400 001

Sub: Intimation about Investor conference
Dear Sir,

Pursuant to various regulations as stipulated under SEBI (Listing Obligation and Disclosure
Requirement) Regulation, 2015 we hereby inform you that, in response to an invitation
received from Antique Stock Broking Limited, we wish to inform that our Company (Tasty
Bite Eatables Limited) proposes to participate in Antique’s “Build India, New India” investors’
conference with the purpose of meeting institutional investors on 15" and 16" February 2016.

Attached is the presentation proposed to be made by us in the meet.

Please take it on your records.

Thanking you,

Yours faithfully,
For Tasty Bite Eatables Limited

)
Minal Tedwar

Secretary

Feby 17 201 6

Encl.: Asabove

Regd. Off. : 204, Mayfair Tower, Wakdewadt, Shivajinagar, Pune - 411005, India.
Tel.: + 91 20 3021 6000, 2553 1105 Fax: + 91 20 3021 6035, E-mail : info@tastybite.com
Factory : Gat No. 490, Bhandgaon, Pune Solapur Highway, Tal. Daund, Dist. Pune - 412214. Tel.: + 91 2117 306500
Website : www.tastybite.co.in, CIN : L15419PN1985PLC037347
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There is a Food Revolution Underway in America

Vegans post sightings of dairy-free dessert shops

New moms compare notes on
organic baby food

Qu'i'n'oé and chié see'ds:replace white
flour in kitchen pantries




There is a Food Revolution Underway in America
Cont'd

The fastidious shopper buys organic, local
and GMO-free

Tween
daughters of
cattle farmers

turn
vegetarian




Percentase

The State of Amenca s Health

Diabetes Rates
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Source: Centers for Disease Control and Prevention

Obesity + Overweight
= 67% of Population

11

Source; NCHS

% of Growth
Age Pop. %
0-44 1.6% 167%
45 — 64 12.0% 118%
65-74 21.8% 140%
75+ 20.0% 125%

Total Cost: $174 billion

Cardiovascular Disease Prevalence
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Convenience

Amazon fresh with same
Meal kits with raw day delivery

ingredients and recipe
direct to home

Bulk products at Club
prices delivered home




Changing Demographics Causes Changing Palates

Black B AsacPacific lslander! 0 Clther® 28 Hispamc™ » Americans have the highest
Mative American cuisine index in the world (4.5x
per week)

o 14% of Americans eat in Indian
restaurants regularly. Driven by
Millennial consumers.

= Qver 8000 Indian restaurants, over
10,000 Thai restaurants in America
and growing

Non-Hispanic white population drops
from 80% in 1980 to 63% today to 50% in
2035

Source: US Census




Who Are These Millennials Anyways?

= The largest generation alive in the U.S. at 80 million strong
+ Age 18-36
» Rebellious by being righteous

« Conscious about the environment, food, human rights, animal rights, and
more!

+ Less likely to own cars

» Unconcerned about privacy ... happy to have a wide digital footprint

« Want fresh food, but can’t cook!

» Born with a global palate!




Tasty Bite Operates at the Intersection of Three Major
Trends...

...while providing great taste and satiety

~$110bn
Natural / Health Foods

~14% annual growth
between '13-'18 (1

= 18% of consumers comprise 50%
of sales in the space, leaving
significant room for growth

= >17% of U.S. grocery food sales
are currently natural / organic

= Gluten-free sales have increased
from $5.4bn to $8.8bn in the last 2
years

$24bn
Convenience Foods

~10% growth between '13-'18 @

$11bn

Ethnic / Specialty Foods |
~15% growth between "13-'18 3 .

= Convenience and on-the-go has

been a long-term trend in the U.S.
food industry

= Focus has been around providing

-authentic, tasty and better-for-yo
convenient meals :

= Asian / Indian focd market
experiencing highest percentage
growth of any segment, and is
expected to reach ~$4.0bn in 2018

¢ Popular amongst millennial
cansumers who are more eager to
try new foods and diversify eating
habits

= All-natural with clean label
= Vegetarian, non-GMO and many
products are gluten-free

@ Multiple organic-certified SKUs,
with others containing organic
ingredients

» Products produced sustainably

= Tasty Bite has developed RTE

products and process technologies
that provide convenient meals
without compromising taste or form

» The Company's technology is

extendable to other food forms and
categories

= Tasty Bite is well-positioned to
benefit from these trends with ils
established Indian entrées and its
growing Asian noodles and RTE
rice categories

= Authentic, delicious and aromatic
offerings

Indusiry segmen! growlh rales for 2013 to 2018, as projected by: (1) United Stales Organic Food Market Forecas! & Opporiunities, 2018 {2014); (2) Euromonitor (2014); and (3) Mintel {2014).
Source: Uniled States Organic Food Martket Forecast & Opportunities, 2018 {2014); Natural Foods Merchandiser, Progressive Grocer (2013); Euromonitor (2014); a Mintel Ethnic Foods report; Datamonitar {2074),
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Mission Statement

To be a socially responsible company
Purpose that will delight consumers

by offering
Advantage Great Taste, Good Value, and Real Convenience

achieved through
Scope Manufacturing & Marketing Natural, Convernient
& Specially Foods

in a
Environment Knowledge-driven, Energetic and Fun
work environment
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1. Penang Ginger

Curry
2. Bangkok
Vegetables 4. Asian Vegelable Rice 10, Tandoori Ric
3. Cashew Curry 5, Long Grain Rice 11. Garlic Brown
4. Thai Vegetable 6. Basmati Rice 12. Ginger Lentil
Peanut
5. Kung Pao

6. Teriyaki




Brand Essence
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We Keep Good Company in the U.S.....
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Strong distribution- 37% ACV.
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ood Service Product Portfolio: Frozen

A versatile automated formed, fried and

frozen products line that can do

pies, breaded, tempura & customized frozen
products




Sauces

Food Service Product Portfolio

frutin

izza Sauce)

P

Specialty Sauces

(Pasta

Tomato Based
Sauces

1es

Grav

Viayo &
Emulsions
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Award Winning Partner of Choice for Leading Players
in Food Service Industry
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Customize and innovate localized menu for India market

e

¢+ Versatility in product offerings: Frozen, Sauces and Prepared meals under one-roof

p

Focus on continuous product improvement and driving down costs through strategic supply chain linkages

s Innovation in ingredients and process to improve quality and competitiveness




Revenue Growth (FY11 to FY16)
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Revenues (FY11 - FY16) 20% CAGR over 5 yéars
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Fmancsaﬂ Performance

EBITDA (%)
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